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Social Travel
Providing an Integrated Travel Experience
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Social Commerce, 
and Social 
Shopping
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How do we actually book travel today?

Traveler Pain Points – An ‘as-is’ perspective

The images used in this graphic are for representation purposes only, and are copyrights of their respective owners.
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What to book, where to book and How to book

Breaks in customer engagement can impact sales

The concept of Social Travel

Reviews
Seems like a nice 
place to go - the 

pictures on John’s 
Facebook page 

look nice

Offers

Perceptions
New years are
 best spent in 
Amsterdam.

Destination Schedules Payment
Considerations

Card

Loyalty

Going Dutch

EMIs

Gift to Friend

Security

Convenience

Itineraries

Collaboration
Chat
Share

Date

Timings

Places to Visit

Air
Cab/Bus

Rail

Getting There

Travel Provider
Availability

Comparisons

Information

Travel Advisories

Suggestions

Inspiration Research Plan Pay

This deal is
a steal.
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Ethan

Aubrey

Liam

Dylan

Brooklyn

California

The Planner

Clubs business

Visits 2cities

Hosts Liam

Visits Aurbey

Bridging the gaps: The ‘potential to-be’ 
perspective

Ethan’s Dilemma
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Behind the Scenes: Technology Enablers
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Internet Booking Engine

Itinerary
Manager

Online Payments Loyalty Manager Gift

Recommendation Engine

Content Retrieval Engine

ReviewsOffers InformationSuggestions

CRM Tool

Comparison Engine

Loyalty Application

Social Media Analytics 

Commerce Engine
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The Possibilities: 
Emergence of a New Distribution Channel

84% 66%

81% 73%
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Global Distribution Systems 

Online Travel Agents/Travel Management 
Companies –

The Social Platform: 

67% 20%

82%
of consumers spend more 

friends

of consumers do read 

purchase decision

Sources

83%
of consumers share 

1 http://www.shopstyle.com/ - allows branded shopping and style books creation (Last referenced on 3/31/13)
2 http://www.iliketotallyloveit.com/ 
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IGT Solutions (IGT) is a leading BPM, Technology and Digital Services 
and Solutions Company committed to deliver innovation and business 
excellence across the entire spectrum of Travel, Transportation and 
Hospitality domain. 

Established in 1998, with 100% focused on the Travel industry, we have 
more than 70 marquee customers globally. IGT serves 4 in top 5 Airlines, 
5 out of Top 5 Travel Companies, 4 out of Top 5 Hospitality companies. 
We provide digital contact center services, travel technology and 
innovative digital services and solutions for 100+ travel processes 
including Reservations and Sales, Customer Service, IROPS 
Management, Baggage Helpdesk, Crew Helpdesk, Chatbots, Robotic 
Process Automation, Travel Analytics and Social Media Services.

Echelon Building, Plot No. 49, 
Sector-32, Gurgaon - 122 001, 
Haryana, India

T +91 (0)124 458 7000
F +91 (0)124 458 7198
mktg@igtsolutions.com
www.igtsolutions.com

IGT Solutions Pvt. Ltd.


